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Summary of professional accomplishments 

 

1. Name: Sebastian Dawid Kotuła 

 

2. Diplomas and academic/artistic degrees held – indicating the name, place and year 

of obtaining, and the title of doctoral dissertation.  

 

2013             - Doctor of Humanities in Bibliology and Information Science, Faculty of  

Historical University of Warsaw, based on a dissertation: Komunikacja 

bibliologiczna wobec World Wide Web (Bibliological Communication to the 

World Wide Web) (doctoral advisor: prof. dr hab. Jadwiga Woźniak-Kasperek) 

 

2004  - Magister (Master) of Information and Library Science, Institute of Information 

and Library Science, Maria Curie-Skłodowska University in Lublin (supervisor: 

prof. dr hab. Andrzej Maria Lewicki)  
 

3. Information on current employment in scientific/artistic institutions.  
 

2014 - - Assistant Professor in the Department of Informatology (Information Science), 

Institute of Information and Library Science, Maria Curie-Skłodowska 

University in Lublin  

 

2011-2014 - Assistant in the Department of Information Science, Institute of Information 

and Library Science, Maria Curie-Skłodowska University in Lublin 

 

2004-2011  - Assistant in the Department of Reading and Semiotics of Information 

Transmission, Institute of Library and Information Science of Maria Curie-

Skłodowska University in Lublin  

 

4. Indication of achievement* resulting from Article 16, section 2 of the Act of 14 

March 2003 on scientific degrees and academic title and on degrees and title in art 

(Dz. U. 2016, item 882 as amended in Dz. U. 2016, item 1311.):  

 

a. title of scientific/artistic achievement: 

 

Book and readership promotion on Polish TV 

 

b. [author(s), title(s) of publication, year of publication, publisher's name, publishing 

reviewers]:  
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1. Sebastian Dawid Kotuła, Programy telewizyjne o książkach w ofercie polskich 

stacji. Bilans półwiecza (1952-2002) [Programmes about Books on Polish 

Television Channels. A Half-century Review (1952–2002)], “Studia 

Medioznawcze” 2014, no 1, pp. 115-125. 

2. Sebastian Dawid Kotuła, Promocja książki i czytelnictwa w “Teleexpressie” [The 

Promotion of Books and readership in Polish news Programme “Teleexpress”], 

“Toruńskie Studia Bibliologiczne” 2014, r. 7, no 1, pp. 75-87. 

3. Sebastian Dawid Kotuła, Telewizyjne inicjatywy środowiska bibliotekarskiego 

[Television initiatives of the librarian community], “Zarządzanie Biblioteką” 2014, 

no 1, pp. 51-60. 

4. Sebastian Dawid Kotuła, Wpływ telewizji na czytelnictwo [The Impact of Television 

on Readership], “Folia Bibliologica” 2017, vol. LIX, pp. 59-70. 

5. Sebastian Dawid Kotuła, Formy telewizyjnej promocji i reklamy książki [Forms of 

book television aedvertising and promotion], “Bibliotekarz Podlaski” 2017, vol. 

XXXV, no 2, pp. 139-161. 

6. Sebastian Dawid Kotuła, Sposób promocji książki i czytelnictwa w programach 

telewizyjnych o książkach [The method of book and reading promotion in television 

programs about books], “Toruńskie Studia Bibliologiczne” 2018, r. 11, no 1, pp. 

55-66. 

7. Sebastian Dawid Kotuła, Programy telewizyjne o książkach w opiniach specjalistów 

(w okresie lat 90. XX wieku oraz pierwszej dekady XXI wieku) [Television Programs 

about Books in the Opinions of Specialists 

(in the 1990s and the First Decade of the 21st Century)], “Media i Społeczeństwo” 

2018, no 9, pp. 143-150. 

8. Sebastian Dawid Kotuła, Programy telewizyjne o książkach na kanałach polskich 

stacji w latach 2003-2018. Opis i dokumentacja [TV Programmes about books on 

Polish channels in the years 2003-2018. Description and documentation], 

Publishing House of the Maria-Curie Skłodowska University in Lublin, Lublin 

2019, pp. 298. ISBN 978-83-227-9212-4. Publishing reviewer: prof. dr hab. Irena 

Socha. 

 

c. description of scientific/artistic goal of the above mentioned work/works and the 

results achieved, together with the discussion of their possible use: 

 

As a scientific achievement I present a series of eight publications related thematically 

to the promotion of books and readership on Polish television. It consists of seven articles 

published in Polish scientific journals included in list B of the Ministry of Science and Higher 

Education and one book published by the Publishing House of the Maria-Curie Skłodowska 

University in Lublin.  

My main reason for undertaking the research on this subject was that the question of 

television's participation in activities aimed at promoting books and reading in bibliological and 

information science discourse was taken up sporadically. This issue seems to be important not 

only from the bibliology and information science point of view, but also from the perspective 

of the science of social communication and media studies. On the one hand, it concerns the 
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process of disseminating books and informing about books on television, and on the other hand, 

it concerns a specific programme block or a television genre that has not been distinguished by 

scientific theory so far. Exploring this subject was and is important, if only because television 

is a mass medium with a large range of influence. For many people, it is the main intermediary 

of social communication. It shapes attitudes and influences various tastes of its audience. 

Hence, it is also used to promote other media, such as books. Therefore, I decided that its role 

as an intermediary in public communication aimed at promoting books reading among 

television viewers is worth analysing. All the more so because within the disciplines in question 

there was no broader research focused only on this problem area. 

 

The main scientific objective of my research was to examine whether and how television 

in Poland mediated in promoting books and reading. Among the research problems I have 

undertaken are:  

 

 the influence of television on reading;  

 forms and methods of books and reading promotion available on television;  

 ways of promoting books and reading on television:  

 in programmes about books on the materials of the series “Książki z górnej półki” 

[“Books from the top shelf”],  

 including deficiencies, shortcomings and errors related to the creation of 

television programmes about books;  

 in information programmes on the example of “Teleexpress”;  

 by the library community;  

 the history of development and evolution of television programmes about books in the 

years 1952-2018, i.e. from the start of television broadcasts in Poland to the present day. 

 

The implementation of such a large-scale research project required the formulation and 

subsequent verification of the following detailed theses: 

 

T1. Television was used as a means to promote books and readership. 

T2. Television can be beneficial for books and reading. 

T3. The negative impact of television on books and reading cannot be clearly demonstrated. 

T4. Television provided a large collection of methods, forms and ways to promote books 

and reading. 
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T5. Television has been used to promote books and reading since its foundation in Poland 

in 1952. 

T6. Television programmes about books were the most popular form of promoting books 

and reading.  

T7. The Television offer for TV programmes on books was diversified. 

T8. Over the years, television programmes about books have changed and evolved. 

T9. Television programmes on books differ in terms of the scenario to be followed, i.e. set 

design, programme managers, strategies for promoting books, etc. 

T10. These programmes use similar means to promote books and reading, e.g. host-guest 

conversations, statements by authors, place of recording, i.e. in cafes or studios, etc. 

T11. Television programmes on books are similar in terms of visual presentation of the 

book (representation of book covers in the form of a moving and/or static iconic sign) and 

audial (one to several people speak about the book and its contents). 

T12. Television programmes about books carried out the tasks (they were a tool) of 

promoting books and reading. 

T13. Television programmes about books contain many shortcomings. 

T14. Information programmes are a good basis for activities in the field of book promotion 

and reading. 

T15. The library community has been involved in promoting books and reading on 

television. 

 

Thus, I have answered research questions, which include: 

 

P1. How has the offer of TV programmes on books broadcasted between 1952 and 2018 

changed? 

P2. Does TV have a negative and/or positive impact on reading?  

P3. Was “Teleexpress” a good place to run a campaign promoting reading? 

P4. Has the library community been involved in promoting books and reading on television? 

P5. What forms, methods and means of promoting books and reading were available on 

television? 

P6. How were books promoted on TV programmes about books? 

P7. What was the social reception of TV programmes about books in terms of how they 

were made and the activities promoting books and reading? 
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 In order to show which publications related to the above theses and research questions, 

I have prepared the table below. 

 

 Title of publication Research 

theses 

Research 

questions 

Sebastian Dawid Kotuła, Programy telewizyjne o książkach w ofercie polskich 

stacji. Bilans półwiecza (1952-2002) [Programmes about Books on Polish 

Television Channels. A Half-century Review (1952–2002)], “Studia 

Medioznawcze” 2014, no 1, pp. 115-125. 

T1, T2, T5, 

T6, T7, T8,  

P1 

Sebastian Dawid Kotuła, Promocja książki i czytelnictwa w “Teleexpressie” [The 

Promotion of Books and readership in Polish news Programme “Teleexpress”], 

“Toruńskie Studia Bibliologiczne” 2014, r. 7, no 1, pp. 75-87. 

T1, T2,  

T14 

P3 

Sebastian Dawid Kotuła, Telewizyjne inicjatywy środowiska bibliotekarskiego 

[Television initiatives of the librarian community], “Zarządzanie Biblioteką” 2014, 

no 1, pp. 51-60. 

T1, T15 P4 

Sebastian Dawid Kotuła, Wpływ telewizji na czytelnictwo [The Impact of Television 

on Readership], “Folia Bibliologica” 2017, vol. LIX, pp. 59-70. 

T1, T2, T3 P2 

Sebastian Dawid Kotuła, Formy telewizyjnej promocji i reklamy książki [Forms of 

book television aedvertising and promotion], “Bibliotekarz Podlaski” 2017, vol. 

XXXV, no 2, pp. 139-161. 

T1, T2, T4, 

T6, T12 

P5 

Sebastian Dawid Kotuła, Sposób promocji książki i czytelnictwa w programach 

telewizyjnych o książkach [The method of book and reading promotion in television 

programs about books], “Toruńskie Studia Bibliologiczne” 2018, r. 11, no 1, pp. 

55-66. 

T1, T2, 

T12,  

P6 

Sebastian Dawid Kotuła, Programy telewizyjne o książkach w opiniach 

specjalistów (w okresie lat 90. XX wieku oraz pierwszej dekady XXI wieku) ) 

[Television Programs about Books in the Opinions of Specialists 

(in the 1990s and the First Decade of the 21st Century)], “Media i Społeczeństwo” 

2018, no 9, pp. 143-150. 

T1, T13 P7 

Sebastian Dawid Kotuła, Programy telewizyjne o książkach na kanałach polskich 

stacji w latach 2003-2018. Opis i dokumentacja [TV Programmes about books on 

Polish channels in the years 2003-2018. Description and documentation], 

Publishing Hourse of the Maria Curie-Skłodowska University in Lublin, Lublin 

2019, pp. 298. ISBN 978-83-227-9212-4. Publishing reviewer: prof. dr hab. Irena 

Socha. 

T1, T2, T6, 

T7, T8, T9, 

T10, T11, 

T12 

P1 

 

 

The first and fundamental aspect of the project was to answer the question: whether 

and how television can influence (influences) reading? I realized this goal in an article: S.D. 

Kotuła, Wpływ telewizji na czytelnictwo [The Impact of Television on Readership], “Folia 

Bibliologica” 2017, vol. LIX, pp. 59-70. Since television is indicated as one of the threats to 

books, it seemed necessary to check whether such a view is scientifically confirmed. In order 

to do so, I conducted a search, as a result of which I reached the literature on the subject, 

presenting the results of empirical studies on the dependence of reading on television, which 

ultimately allowed me to identify researchers/scientists who were in favour of such influence 

and those who did not support such influence. In the end, I concluded that there was no clear 

and plausible evidence to suggest that watching television has any negative impact on the 

reading of books.  
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Since television is not a threat to books and reading, and few studies have even shown 

that it can have a positive effect on the growth of interest in books and reading (cf. research: 

Rudi de Vries and Ronald Ohlsen; Judith Page van Evra), so in the next step of my research I 

checked what television forms of promotion of books and reading were available? The result 

of my research is an article: S.D. Kotuła, Formy telewizyjnej promocji i reklamy książki [Forms 

of book television aedvertising and promotion], “Bibliotekarz Podlaski” 2017, vol. XXXV, no. 

2, pp. 139-161. In it I presented what seems to be the full spectrum of TV forms, methods and 

ways of promotion and advertising of books and, consequently, of reading. In addition, I have 

shown that television, or more precisely television space, specific television programmes and 

materials created in television technology may contribute to an increase in the interest in books.  

Among the discussed methods I indicated a celebrity endorsement, which is 

recommendation of a given product by a well-known person. On the domestic soil it was used, 

among others, in the series “Lubię czytać” (“I like to read’) (TVP2), where Beata Tyszkiewicz 

was the host. Another of the forms were information programmes, e.g. “Teleexpress”, in which 

the “Teleexpressowy przedział literacki” (“Teleexpress literary compartment”) was 

broadcasted on Wednesdays (since 2005). Breakfast magazines, e.g. “Kawa czy herbata” 

(“Coffee or tea”), were another form of programme. A separate group were infotainment 

programmes, including talk-show programmes and reading clubs. Nevertheless, it seems that 

in the Polish media space they were not used for regular promotional activities. However, one 

could see the form of media campaigns, e.g. “Cała Polska czyta dzieciom” (“All Poland reads 

to children”). Screen adaptations and TV adaptations (film, theatre) of literary works were also 

popular. This form has been used in principle since the beginning of television's existence in 

Poland. Popular television programmes, e.g. TV series, but also people working in television, 

e.g. journalists, were also used as a form of promoting books. One of the methods was also the 

increasingly popular product placement, which consisted, among other things, in the fact that 

the character in a popular series, read a book published on the domestic market, so that every 

television viewer could buy it in a bookstore. Advertisements for books placed in the 

advertising block were also used, although this could have been done by rather large publishers, 

online shops, etc. Another form of advertising was placed in the space of a TV screen mounted 

in a bookstore and/or window display, which was used to broadcast the authors' statements, etc. 

Internet popularity has led publishers to use their websites to promote and advertise their own 

assortment of products. In the context of this topic, book trailers, which were originally 

broadcast on television and later in the space of the World Wide Web, served as a form of 

achieving these goals. Trailers were a multimedia source of information about books, because 
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they contained data on author, publisher, title, content and were close to the genre of 

promotional review. The most popular form, however, were are television programmes about 

books. 

Discussion of the history of development and evolution, as well as the description 

of television programmes about books broadcast in Poland between 1952 and 2018, were 

described in two subsequent publications. The first of these was an article: S.D. Kotuła, 

Programy telewizyjne o książkach w ofercie polskich stacji. Bilans półwiecza (1952-2002) 

[Programmes about Books on Polish Television Channels. A Half-century Review (1952–

2002)], “Studia Medioznawcze” 2014, no 1, pp. 115-125. The work was based on the subject 

literature, journalistic articles and information sources, such as Polish literary bibliography or 

weekly television repertoires. This article was the first scientific synthesizing study in Polish 

literature, the aim of which was to indicate in corpore television programmes on books 

broadcast since the beginning of television's existence in Poland.  

As a result of the analyses, I observed that since the beginning of television's existence 

in Poland, television has been actively promoting books. First Telewizja Polska, then private 

stations created and broadcast various pro-book series, ranging from the simplest, a few-minute 

to a few dozen-minute magazines. Initially, more space was devoted to literary movement, i.e. 

writers and their works (indirectly also books). From the 1970s onwards, the focus on 

presenting novelties from the publishing market began to grow. Until 1989, the programmes 

essentially took the form of discussions about literature and interviews with writers, and later 

also reviews and presentations of books on the market. After 1989, the programme offer was 

enriched with series devoted to one book, a book jingle and a talk-show about books appeared. 

In addition to traditional literary critics and experts in literature, specialists in the publishing 

and book-keeping sector, such as publishers and bookshops, started to appear among the people 

on the screen. Later, also people known from the media. Along with the development of 

television technology, the programme offer for the promotion of books and reading has also 

evolved. The programmes were based mainly on conversations or statements of several people 

in front of the camera, while they differed in terms of scenery in which they took place, the 

professions of people taking part in them, discursive strategies implemented as well as 

enrichment, e.g. multimedia animations.  

At the beginning of the above mentioned article, I also made an attempt to show the 

exclusiveness in terms of literary genres of programmes about books. So far no one in the theory 

of media studies has distinguished such a television genre. The programmes about books were 

included in the cultural journalism block. Therefore, I proposed the following explanation: a 
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television programme on books is “a television genre entirely devoted to issues of the book 

market, i.e. books as a system, and the environment of this system. And in the environment of 

the book system, one can name people, i.e. authors, publishers, printers, booksellers, literary 

experts, literary critics, librarians, celebrities, people from the street as well as all institutions 

connected with books, i.e. their production, advertising or promotion (generally – with 

extensive information about books). The topics discussed concern bibliological processes, i.e. 

the production, dissemination and reception of books, i.e., generally speaking, the functioning 

of books in society (both in the historical and current perspective). There can be one person 

(monologue), two persons (dialogue), or more (polylogue) in book programmes. Selected books 

are recommended in the form of a static conversation, an interview or a visually attractive 

multimedia presentation, etc.” (p. 117). 

I completed this description later by the following statement: “such a programme may 

be devoted to literary creation, provided that the works in question are or will be published in 

books. For me, therefore, a television programme devoted to books will be a literary magazine 

in which the content of a book (storyline) is broadly and accurately referred to or reviewed, or 

even a programme in which only a fragment of a literary work is read, regardless of its genre 

(e.g. fairy tale, fable, novel) or purpose (e.g. adults, young people, children). It will be a 

programme in which one talks to a writer or talks about a writer, but also a separate and 

independent component, e.g. breakfast television or a cultural magazine. Each time such a 

programme must carry out the tasks of promoting books and reading” (p. 12). This was 

supplemented by the second of my publications devoted to the programmes in question, which 

was a book: S.D. Kotuła, Programy telewizyjne o książkach na kanałach polskich stacji w 

latach 2003-2018. Opis i dokumentacja [TV Programmes about books on Polish channels in 

the years 2003-2018. Description and documentation], Publishing House of the Maria Curie-

Skłodowska University in Lublin, Lublin 2019. ISBN 978-83-227-9212-4. 

 In the indicated work, I presented in corpore cyclical TV programmes about books 

broadcasted on Polish channels of public, private, regional, educational, satellite, cable, and 

internet television in years 2003-2018. I included in my research the programmes which were 

commonly available in the country, e.g. via TV signal, satellite signal, or Internet (World Wide 

Web). Among them there were 44 series, in alphabetical order:  “Bajkonurrr, czyli w świecie 

książek dla dzieci”, “Book-macher”, “Cafe książka”, “Cappuccino z książką”, “Chuligan 

literacki”, “Co czytać”, “Czytajmy”, “Czytam, bo lubię”, “Czytam to”, “Czytanie przed 

spaniem”, “Czytelnia”, “Dachy Krakowa, czyli literatura jest rozmową”, “Dobre książki” 

(“Lepsze książki”), “Errata do biografii”, “Ex Libris”, “Głośne czytanie”, “Hurtownia książek”, 
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“Książka dla dziecka” (“Książka dla malucha”), “Książki na wiosnę, lato, jesień, zimę”, 

“Książki nie tylko na ferie”, “Książki z górnej półki” (“Książka tygodnia”, “Książka miesiąca”, 

“Z górnej półki”), “Literatura na trzeźwo”, “Lubię czytać”, “Mitomania. Pierwszy tokszoł 

literacki”, “Moliki książkowe, czyli co czytać dziecku”, “Myślnik, program z książką w roli 

głównej”, “Nagroda Literacka Nike – prezentacje”, “Nocne czytanie w wannie”, “Poeci”, 

“Połykacze książek”, “Program do czytania”, “Regał”, “Spis treści”, “Stół z powyłamywanymi 

nogami”, “Sztuka czytania”, “Tele-nowela – program o książkach”, “Telewizyjne wiadomości 

literackie”, “W czuły punkt. Rozmowy o książkach”, “Winda z książkami”, “Wydanie drugie 

poprawione”, “Wypożyczalnia”, “Xięgarnia”, “Zakładka” and “Zwierzaki czytaki”.  

I subjected these programmes to detailed analyses, presenting their characteristics and 

the ways used for promoting books and readership. The description of each programme contains 

identification and historical information about: title of the programme; channel on which it was 

broadcasted; period of broadcasting, including broadcasting hours; average episode duration; 

possibly the audience (if this data was available); hosts and/or guests in the programme; the 

creator of the programme; and occasionally, if available, the programme idea itself. I also 

indicated the script and course of the programme; the forms, ways and methods of promoting 

books; the purpose of the programme, i.e. the addressees for whom the programme was 

designed; the programme objective; the comments, descriptions and/or possible evaluations of 

the programme obtained from available publications.  

I started to collect material for the book as early as 2004, when I undertook my position 

as an assistant. Until 2009, collecting research material consisted of recording individual 

episodes of subsequent programs on computer hard disks and other digital media, e.g. CDs and 

DVDs. For this purpose, I equipped my computer with a television card. In the years 2004-

2009, these programs were not available on the Internet. Getting to know their contents required 

either watching them at the moment of broadcasting or recording them on any medium. 

Effective collection of material was hindered by a number of factors. Firstly, the programs were 

broadcast at different times, e.g. at night, in the early morning, also during working hours and 

prime time. As a result, it was repeatedly necessary to set the recording equipment at the 

indicated time. Recording of programmes was sometimes difficult due to the fact that it was not 

possible to inform about subsequent episodes of individual programmes in weekly television 

repertoires. A programme was broadcasted, although it was not published in weekly television 

repertoires. Moreover, many episode broadcasts were postponed in time. Even if the 

programme was about to be broadcast at a specific time in the weekly, it could have been 

broadcast earlier or later. The lack of personal control many times resulted in only recording of 
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a part of the show or no recording it at all. These considerations apply in principle to all 

programmes broadcast during that period. As a result, it was not possible to reach all episodes 

of programmes broadcast in the years 2004-2009. In total, it was possible to record 320 episodes 

of various pro-book programme series, which were not and are not available on the Internet. At 

the end of the first decade of the 21st century, programmes were increasingly made available 

via the Internet (World Wide Web), although they were not permanently archived in the digital 

space. Many times, even in the case of newer productions, the time of their availability on the 

Internet was limited, as well as their scope, e.g. limited to only a few or a dozen or so recent 

episodes, which also made it difficult to reach all, or even most, of them. Finally, I reached 465 

online episodes from 2009-2018, and in total 785 episodes of various programs in total. 

I carried out the research on sources, thus on the basis of film material from programmes 

about books and final subtitles, as well as on the basis of articles from the press (everyday 

newspapers, periodicals), and also from specialised, professional, trade press (e.g. “Biblioteka 

Analiz”, “Poradnik Bibliotekarza”, “Wydawca”, etc.), from internet services (thematic portals, 

web pages, e.g. home pages devoted to given programmes), and from scientific publications.  

I have analysed: 16 programmes recorded between 2004 and 2009; 2 programmes from 

2003-2006 based on searches in journalistic and informational texts published in specialist press 

and electronic media; 26 programmes available in the World Wide Web from 2009-2018. In 

addition to the previously indicated and thoroughly analysed 44 programmes, I have managed 

to access information and data on the next 30 pro-book programmes, which I discussed on the 

basis of available but also limited source material. Among them were the following: “Awantura 

o książkę”, “Bieszczadzkie Lato z książką”, “Ciekawe książki”, “Co i jak”, “Czytanie to 

awantura”, “Czytanka(i) na dobranoc”, “Czytanki Rybki MiniMini”, “Czwartki literackie”, 

“Dobrą książkę wczoraj czytałem/am”, “Jadą książki, jadą…”, “Kino lektur szkolnych”, 

“Książka pod choinkę”, “Książka pod żaglami", “Książki i biznes”, “Książki, które wstrząsnęły 

światem”, “Książki na wakacje”, “Książki na weekend”, “Książki naszych marzeń”, “Książki 

pełne życia“, “Książki pod specjalnym nadzorem”, “Literatura polska od A do Z”, “Od słowa 

do słowa”, “Poezja łączy ludzi”, “Poezjem”, “Porozmawiajmy o Herbercie”, “Rozmowy o 

literaturze i nie tylko”, “Strefa książki”, “Tani program o poezji i prozie. Reaktywacja”, “WOK 

Książki”, “Z miłości do książek – z cyklu Telenotatnik”. In total, therefore, between 2003 and 

2018, I recorded 74 different television programmes about books.  

In the book I showed television programmes about books as a tool for promoting books 

and reading, thus I showed how books and reading on television were promoted – or how they 

were promoted – in this particular group of programmes. The aim of all the discussed series 
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was to encourage, though in different ways, to reach for recommended book titles and to get 

acquainted with their content. 

Television programmes about books were broadcasted on public, private, regional, 

educational, satellite, cable and Internet television. Thus, they received financing from 

television stations' budgets and from other entities, e.g. publishers or the Ministry of Culture 

and National Heritage. The individual series were broadcast at different times, including 

repetitions. These included both one-off and cyclical programmes broadcast over a period of 

up to fifteen years. I encountered both several-minute spots and forty-five-minute magazines. 

The analysed programmes were provided with names clearly indicating the subject matter, 

through names related to book terminology, to names ambiguous or unrelated to the programme 

subject matter. Sometimes the name suggested a form of performance. Among the productions 

studied, there were series addressed to the youngest television viewers, youth, as well as to a 

wide audience, and devoted only to the presentation of publications on a selected subject, 

namely history. 

All TV programmes on books differed in terms of the scenario to be followed, i.e. set 

design, programme managers, strategies for promoting books, etc. In general, however, three 

leading scenarios could be distinguished. The first one was a presentation of a book by one host. 

The second one was a conversation between a host and a guest or guests, e.g. one host and a 

guest, several hosts and a guest, several hosts among themselves or a host with several guests 

invited to the programme. The third one was the reading of a fragment of a book by an author 

or actor in children's programmes or by some other well-known person.  

The programmes discussed were most often directed, edited and recorded earlier, and 

had scriptwriters, etc. In the case of the series included in breakfast television, the programmes 

were realized live, which resulted from the subtitles contained in the television broadcast. Some 

programmes were original, so the programme creator could have been the originator of the 

programme. I also noted the renewal and reactivation of series that previously were emitted, 

what could result from the fact that scenarios were good and tested and/or from the fact that 

sometimes there was a lack of new, original ideas. 

The programmes used similar measures to promote books and reading. During the 

period considered, there were series with one, two or even three hosts and some with no 

permanent hosts. The hosts of the series included literary scholars and literary critics, e.g. 

scientists, book journalists, booksellers, actors, well-known TV presenters, as well as people 

from the media: celebrities, sportsmen, musicians, etc. who were invited to perform as hosts. 

In addition, a narrator, an off-screen voice, or a well-known voiceover could appear, whose 
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statements organised the course of the programme and/or complemented and supported the 

programme hosts. The guests included authors of the titles, writers, literary critics, journalists, 

editors, publishers and people known from the media. The pro-book series were enriched to a 

different extent with animations, multimedia presentations, film and archival content, 

interviews, surveys, and statements of various people, e.g. readers in a bookshop. 

Among the filming sites, we may distinguish several leading ones. First of all, properly 

arranged studio or other space preparation; natural environment of books, i.e. bookstores, 

libraries, publishing houses or book wholesalers; other real places, e.g. cafes, clubs, restaurants, 

museums. Some of the productions were recorded in several locations. Sometimes the same 

places of recording appeared in different programs. 

During the analysed period, books were presented in a similar way from the visual and 

audial point of view, namely by presenting the book cover in the form of a movable and/or 

static iconic sign and by presenting opinions about a book and its contents by one or more 

persons. 

Apart from replicating standard scripts, it is noticeable that almost every year 

scriptwriters, originators and/or directors introduced new or unprecedented solutions in this 

type of productions on the domestic ground. In 2003, the celebrity endorsement strategy was 

used in the programme “Lubię czytać” hosted by Beata Tyszkiewicz, while in the series 

“Książki na wiosnę, lato, jesień, zimę” instead of a permanent host, various famous people took 

this role, e.g. musicians, athletes, etc., who talked about their chosen book. In 2004, in the 

production of “Wydanie drugie poprawione”, cafes, clubs, etc. were chosen as the venue for 

the production. 2005 resulted in: programmes with ambiguously sounding titles (“Book-

macher”, “Tele-nowela – program o książkach”); the appearance of a seasonal series intended 

strictly for young people (“Książki nie tylko na ferie”); the involvement of the authors 

themselves in reading fragments of their books (“Głośne czytanie”). In 2006, the 

“Wypożyczalnia” programme, which was shot locally, was inaugurated and focused on Lublin 

and the Lublin Voivodeship through the presentation of publications concerning this region 

and/or published here and/or authors from Lublin and/or writing about Lublin and/or working 

here, or even temporarily hosted here. In 2007, a series with several hosts was recorded, 

including literary critics, literary experts, scientists (“Czytelnia”) and the “Bajkonurrr, czyli w 

świecie książek dla dzieci” programme for the youngest, where famous people read fairy tales 

and fables in front of the camera. In 2008, one amongst these series started to be recorded in a 

really operational book wholesaler (“Hurtownia książek”). In 2009, a pro-book series was 

proposed on a private thematic channel TVN Style (“Czytam, bo lubię”). In 2011, a program 
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debuted in which well-known to the audience Krystyna Czubówna played the role of a narrator 

organizing the course of each episode (“Ex Libris”). The year 2012 brought original and 

unprecedented places of realization - a bathtub (“Nocne czytanie w wannie”) and a working 

elevator (“Winda z książkami”). In the same year, a programme connected with a special 

website created for this purpose was established, where the viewer could get acquainted with 

additional material (“Xięgarnia”). In 2014, one of the programmes started to use product 

placement (“Program do czytania”) and a series created by the publishing house (“Czytam to”). 

Finally, in 2017 one of the programmes was created in the form of a talk show (“Mitomania. 

Pierwszy tokszoł literacki”). 

The analysed period can be divided into three contractual periods. The first period of 

relative stabilization lasted until about the middle of the first decade of the 21st century. 

Programmes broadcasted at that time were present on the air for many years, had a constant 

course, a well-established scenario, and gathered large audiences at the same level. The second 

one was related to the creation of new channels, starting from 2005, when TVP Kultura was 

established, until 2014, when TVP ABC was established. Thematic channels facilitated the 

introduction of various pro-book programmes. Only three of them survived until 2018. The 

third one was characterized by a fuller use of the Internet together with the World Wide Web 

service as a medium for the transmission of various materials, including programmes about 

books. Thanks to this, the viewer interested in a given episode could get acquainted with it at 

any time. In this way, the possibility that the influence of the communicated content was 

significantly extended.  

The mentioned publication documents the material collected, focusing on the formal 

characteristics of a television message promoting books and reading in general. In it I presented 

a factual record of TV programmes about books and a formal description of the ways of 

promoting books in television broadcasting, showing at the same time how television programs 

about books were structured in this respect. 

Other work focused mainly on showing how books and reading can be promoted in 

selected programmes. First of all, I undertook the task to present the course of book 

promotion and reading in TV programmes about books on the example of the programme 

“Książki z górnej półki” (“Books from the top shelf”). This analysis was included in the 

article: S.D. Kotuła, Sposób promocji książki i czytelnictwa w programach telewizyjnych o 

książkach [The method of book and reading promotion in television programs about books], 

“Toruńskie Studia Bibliologiczne” 2018, r. 11, no 1, pp. 55-66. The research material was based 

on episodes of the programme “Książki z górnej półki” aired in 2004-2005 on TVP channels. I 
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chose this programme for several reasons. First of all, it presented a wide variety of book titles. 

Secondly, it was broadcasted with the repetitions almost every day. Thirdly, it appeared on 

television in a similar form, although on different channels, with breaks from 1994 to 2012. 

Since the analyses concerned the verbal layer of the indicated series, I used the achievements 

of axiolinguistics in the article, subjecting the initial evaluation statements introduced in each 

episode by the host of the programme to detailed interference.  

In the article, I showed several main strategies of book evaluation, despite the fact that 

individual episodes were short as they lasted about three minutes. In the discussions, a host: 

revealed own axiological attitude towards presented titles; gave the impression of a common 

axiological orientation with a viewer; introduced objective judgments with which one cannot 

argue. The book was presented as an instrumental value that allowed to achieve other values, 

i.e. cognitive, educational, entertainment, aesthetic, and moral. Essentially, the promotion of 

books and reading on television consisted in the fact that the viewer could accept the heard 

evaluations and then reproduce them as own, at the same time carrying out the promotion 

process. Therefore, it is important to speak widely and universally about books on television, 

and to assess them unequivocally and precisely, especially positively. These conclusions can be 

extrapolated to other programmes with similar strategies for promoting particular titles.  

An equally important part of the research was to identify which opinions about books 

on TV were issued by the experts, i.e. scientists, researchers, journalists, publicists and 

people connected with the book industry. These matters are discussed in the article: S.D. 

Kotuła, Programy telewizyjne o książkach w opiniach specjalistów (w okresie lat 90. XX wieku 

oraz pierwszej dekady XXI wieku) ) [Television Programs about Books in the Opinions of 

Specialists (in the 1990s and the First Decade of the 21st Century)], “Media i Społeczeństwo” 

2018, no 9, pp. 143-150. From the social reception point of view, it was important to answer 

the question: did these programmes properly implement their initial objectives? Positive 

assessments and comments would confirm this, while negative comments could be a signal for 

programme authors, indicating what should and could be improved.  

The collected source material, which consisted of written statements presented by 

specialists dealing with the promotion of books and reading on television, came from scientific 

discourse, specialist press, and journalism. The analysed statements concerned television 

programmes about books broadcasted on Polish channels in the 1990s and the first decade of 

the 21st century.  

As a result of the analyses, I prepared a set of shortcomings and weaknesses of this 

programme group. Although the indicated deficiencies did not apply to all programmes in each 
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case, because sometimes the speaker directed his or her comments towards a specific 

programme, I wanted to collect indications concerning the performance of this type of television 

production in a relatively comprehensive manner, so that in the future, while creating 

subsequent programmes, by using these guidelines, certain (most frequent) errors can be 

avoided. 

Among the shortcomings identified were: late hours of broadcasting, resulting in a lack 

of sufficient audience; niche channels; irregularity and inconsistency of broadcasting on 

different days and at different times than originally planned; poorly selected repertoire of 

recommended books, and here it was pointed out that literature was presented to the selected, 

i.e. too high and too low; lack of connection between recommendations and demand on the 

book market, i.e. lack of discernment in readers' tastes; weak scenario, consisting mainly in 

presenting in front of a camera people talking about books, their contents, authors, individual 

observations and emotions accompanying reading, etc.; poorly selected hosts; boring form of 

communication; lack of precise purpose of the programme. The specificity of the recommended 

product was also a problem. Of all the publications on the bookshop market, even the domestic 

one, only a small part of it is approached on television. 

In the statements of industry specialists there were sometimes suggestions that popular 

information services should be used for promotional activities. Therefore, I checked how books 

and readership were promoted in information programmes on the example of 

“Teleexpress”, or more precisely, in the Wednesday block of the programme, i.e. in 

“Teleexpress przedział literacki” (“Teleexpress literary compartment”) (S.D. Kotuła, Promocja 

książki i czytelnictwa w “Teleexpressie” ” [The Promotion of Books and readership in Polish 

news Programme “Teleexpress”], “Toruńskie Studia Bibliologiczne” 2014, r. 7, no 1, pp. 75-

87). The sections analysed were from 2005-2007. I chose this programme because of its regular 

broadcasting and the fact that it was the most popular news programme in Poland at that time. 

The aim of this series was to encourage reading of books, which was expressed explicitly, as 

well as implicitly, by recommending essentially popular literature. The structure of promotion 

was based on a scheme: first, a statement by the host of “Teleexpress”, in which word labels 

appeared, informing about a book selected for the programme, e.g. the winner of the award, the 

author of the bestseller; then the narrator read the prepared review/content from the off-screen; 

at the end, the author encouraged in a few sentences to read his or her work. The statements, 

always positively evaluative, referred to the author, the work and the recipient/reception were 

analysed. 
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The analysis was complemented by the publication of television ways of promoting 

books and reading realized by the library community, which I presented in the article: S.D. 

Kotuła, Telewizyjne inicjatywy środowiska bibliotekarskiego [Television initiatives of the 

librarian community], “Zarządzanie Biblioteką” 2014, no 1, pp. 51-60. The article was also 

devoted to foreign ideas, while among the domestic initiatives described in the article I noted 

three. The first was the initial series of the “Moliki książkowe” programme addressed to 

children, which was recorded in the Children's Public Library No. 60 in Warsaw, so the scenery 

was created by the interior of the library, i.e. bookcases. The second one was the 

“Wypożyczalnia” programme, which was hosted by an employee of the Hieronim Łopaciński 

Voivodeship Public Library in Lublin. Finally, the third program was recorded in particular 

city’s public libraries – “Spotkanie z książką” (Lubartów) and “Spotkania z książką” (Świecie). 

The programmes featured librarians who, in the space of their own libraries, discussed selected 

book titles available in their home institutions. Individual episodes of the series were available 

on the Internet and sometimes on local cable TV channels. The analyses were summed up by 

conclusions that could support the creation of pro-book promotional activities in libraries. 

As an indicated scientific accomplishment I characterised and described in corpore the 

area of promotion of books and reading in television in Poland. The area basically untouched 

in scientific discourse.  

The obtained results are of both theoretical and practical importance for bibliology and 

information science, as well as for the science of social communication and media. On the one 

hand, they significantly extend the state of research in the area of television promotion of books 

and reading. In scientific discourse, the role and place of television in this area was not given 

much attention. My research has shown, however, that television is not a threat to books and 

reading, but it can work for their benefit. Television used a substantial set of forms, methods 

and ways of promoting books and reading. The most popular forms were television programmes 

about books. Since its beginning in Poland in 1952, television has hosted various pro-book 

programmes. The television offer in this respect was diversified and constantly evolved. In the 

years 2003-2018, almost every year a new quality was introduced, original productions were 

prepared and innovative programmes promoting books and reading were recorded. Apart from 

book programmes, information services (“Teleexpress”) were also the space for a broad 

campaign promoting book culture. Moreover, the librarian community was also involved in 

such activities. 

On the other hand, the results can be useful for practitioners, or more strictly, for every 

party interested in promoting books and reading with the use of television technology. My 
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findings can be treated as a set of guidelines helpful in the creation of a more effective message 

that promotes books and reading through television. Extensive documentation of television 

programmes about books can be a point of reference when creating innovative and original 

productions. Thanks to the collected material, in the future, it may be possible to avoid certain 

mistakes or duplication of already made scenarios, and it may also help to use proven recipes. 

The collected and discussed issues concerning the historic evolution of pro-book programmes, 

elements of promotional strategies, scripts, ways of recommending to read books and reading 

in front of the camera may facilitate and be helpful in structuring the television message 

recommending books and encouraging their reading.  

 

5. Overview of other scientific and research (artistic) achievements. 

  

My achievements after obtaining doctoral degree consist of 36 publications including:  

 5 monographs (a book that was a part of a scientific accomplishment, altered and a 

completed version of the doctoral dissertation, 2 co-authored books and 1 authored 

book), 

 co-editing of 2 monographs, 

 1 article in a foreign scientific journal with international reach indexed in the 

Scopus database, 

 23 scientific articles in national scientific journals (of which 7 were indicated above as 

scientific accomplishment), 

 1 review in the national scientific journal, 

 3 authorial and 1 co-authorial chapters in edited scientific monographs.  

 

After my doctorate, in addition to the promotion and advertising of books and reading 

on television, my scientific interests focused on four problem areas. First of all, within the 

research field of digital book culture. This topic began to emerge with the preparation of a 

doctoral dissertation whose modified version is the monograph: S.D. Kotuła, Komunikacja 

bibliologiczna wobec World Wide Web [Bibliogical Communication to the World Wide Web], 

Lublin 2013. In my dissertation, I present how the processes of bibliological communication 

were carried out in the digital environment of the Internet, in particular in the space of World 

Wide Web. This resulted in the indication, discussion and explanation of digital bibliological 

communication and networked bibliological communication. The key findings concerning the 
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introduction of books to social circulation using digital and networked information technologies 

are presented in the article: S.D. Kotuła, Bibliological communication and the World Wide Web, 

“Zeszyty Prasoznawcze” 2014, vol. 57, no 4, pp. 661-677 and a co-author chapter in the book: 

J. Woźniak-Kasperek, S.D. Kotuła, Komunikacja bibliologiczna i książka w przestrzeni sieci – 

pytania o tożsamość poznawczą i terminologiczną [Bibliological communication and a book in 

the network space - questions about cognitive and terminological identity], [in:] Kulturowa 

tożsamość książki [Cultural identity of the book], ed. A. Cisło, A. Łuszpak, Wrocław 2014, pp. 

9-25. On the material of my doctorate I also based my article: S.D. Kotuła, Prace Paula Otleta 

a World Wide Web [Works by Paul Otlet and the World Wide Web], “Biblioteka” 2013, no 17, 

pp. 153-167, in which I discussed Otlet’s visionary ideas and their impact on the Web hypertext 

system project, referring extensively to the literature on the subject. Although Otlet's ideas were 

presented several decades earlier, they did not become a direct inspiration or a model for the 

Web.  

In the next article (S.D. Kotuła, Rola technologii informacyjnych w komunikacji 

bibliologicznej [The role of information technologies in bibliological communication], 

“Praktyka i Teoria Informacji Naukowej i Technicznej” 2015, XXIII, no 1, pp. 41-47), referring 

to the theory of Jan van Dijk, I presented the communication skills of digital bibliological 

communication. Among them there were the following (together with factors): speed – high; 

range (geographical) – high; range (social) – medium/high; storage capacity – high; accuracy – 

high; selectivity – high; interactivity – high; stimulus richness – low; complexity – medium; 

privacy protection – low. In the end, I concluded that digital bibliological communication does 

not combine the advantages of bibliological communication with network communication, but 

takes over from network communication the indicators of subsequent communication skills.  

 By exploring the area of the digital-network environment in the context of book culture, 

apart from the research related to the processes of book circulation and the ideas for the creation 

of this environment, further research problems appeared in the centre of my interest. I have 

noticed that the Internet user has to deal with different digital and/or networked forms of books, 

and many terms denoting them are used in an imprecise and inconsistent way. Therefore, I have 

made an attempt to systematise this terminology. I published the results of this analyses in the 

article: S.D. Kotuła, Od książki 1.0 do książki 2.0 – próba usystematyzowania terminologii 

[From book 1.0 to book 2.0 - an attempt to systematize terminology], “Podkarpackie Studia 

Biblioteczne” 2014, no 3, pp. 6-14. I have indicated the most important terms referring to digital 

book forms, while arranging them within three categories: book 1.0, book 1.5 and book 2.0. 

The next problem I analysed was whether Wikipedia can be considered a form of online book. 
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In the article: S.D. Kotuła, Czy Wikipedia jest książką sieciową? [Is Wikipedia a network book?] 

“Folia Bibliologica” 2013/2014, vol. LV/LVI, pp. 131-145, I proposed an explanation that 

although it meets the requirements formulated for web books, it is not treated as such a book.  

In the next article: S.D. Kotuła, Wpływ technologii informacyjnych na książkę 

elektroniczną [Influence of information technology on the electronic book], “Praktyka i Teoria 

Informacji Naukowej i Technicznej” 2014, vol. XXII, no 2-3, pp. 41-50, I focused on the 

demonstration of phrases in the evolution of digital book forms, which were each time 

associated with the introduction of new information technologies and consequently led to the 

creation of new terms for these new forms of books. I distinguished four turning points in the 

history of digital book development – the introduction of: computers, text editors and 

processors; mobile devices (book readers, tablets); analog-digital converter (scanners, digital 

cameras and cameras), which enabled the digitalization of books; IT tools enabling and 

improving network communication.  

In my research on book culture in the World Wide Web digital and online environment, 

I noticed that the whole environment is largely based on books and book culture in general. 

Hence, I made an attempt to show how the book scheme and its elements were reflected in the 

digital-network space (S.D. Kotuła, Wykorzystanie schematu książki na potrzeby środowiska 

cyfrowego [Using the book's schema for the digital environment], “Folia Bibliologica” 2016, 

vol. LVIII, pp. 149-157). Therefore, I demonstrated the use of: content itself, text; unit of 

ordering and presenting information in the form of a website; information elements, e.g. title, 

responsibility marking; auxiliary texts, i.e. bibliographies, tables of contents, catalogues, 

indexes, etc. Finally, another proof of the presence of books were digitalization projects, the 

aim of which was and is in spe to make literary heritage available to the world in corpore. 

In-depth analyses and studies have led me to conclusion that the whole problem area 

related to the use of digital information technologies for books and book culture should be 

described as a digital book culture and, at the same time, we should also try to describe this 

new emanation of book culture. I have devoted an article titled S.D. Kotuła, Digital book 

culture, “Toruńskie Studia Bibliologiczne” 2015, r. 8, no 1, pp. 107-122 to this task. Simply 

put, digital book culture is the product of digital information technologies and book culture. I 

have shown that books and the processes associated with books have been a model for Internet 

and WWW communication. 

Books in digital form circulate in the network in its own way. Since the bibliological 

and information discourse did not present model of the circulation of books in this environment, 

in the next article, I presented the preliminary assumptions and methodology for developing 
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such an Internet model of book circulation (S.D. Kotuła, The Internet book circulation model - 

preliminary assumptions and research methodology, “Toruńskie Studia Bibliologiczne” 2016, 

r. 9, no 2, pp. 165-177). I based my work on the thesis that: the circulation of books on the 

Internet is different from the circulation of traditional books and is governed by its own laws, 

and other elements, processes and entities that are not present in such a system outside the 

network take part in it; it is possible to create a model of Internet circulation of books on the 

basis of models of circulation of traditional books; to create this model one can use models 

present in the discourse of book history, bibliology and information science, as well as literature 

studies or sociology, and thus also models concerning the circulation of digital texts. 

 

The second problem area addressed in research concerned open source information 

technologies, especially in library and information activity. The first significant publication was 

the monograph: S.D. Kotuła, Wstęp do open source [Introduction to open source] published by 

the Publishing House of the Polish Librarians Association in Warsaw in 2014. In this book I 

presented a historical outline of the development of open source. I provided a detailed definition 

of the term, compared open source programs with proprietary programs. I indicated open source 

software databases as well as examples of selected open source programs from the following 

categories: operating systems, office programs, information management tools, technologies 

for education, multimedia, entertainment and library programs. In 2015, the book was awarded 

the Adam Łysakowski SBP Scientific Prize for 2014 in the category: “works of practical and 

implementing nature”, and thus it was included in the group of outstanding monographs. 

In the next publication (S.D. Kotuła, Implementacja idei open source [Implementation 

of the open source idea], [in:] Biblioteka, książka, informacja, Internet 2014 [Library, book, 

information, Internet 2014], ed. Z. Osiński, R. Malesa, S.D. Kotuła, Lublin 2015, pp. 33-46), I 

developed a topic discussed in a subsection of the above-mentioned book, namely  

implementation of the idea of open source in various spheres of human activity. Among the 

examples showing the use of ideas created in the area of open source were open source 

hardware, open access, open archives/open publishing, open content, OSINT, open source 

journalism, open source curriculum, open source filmmaking and open source ecology. Thus, I 

have proved that open source from the field of information technology has spread and been 

widely implemented in many spheres of human activity, becoming (possibly in spe) the leading 

idea of all creative activity. 

In the article: S.D. Kotuła, Zasady wdrażania rozwiązań open source [Rules for 

implementing open source solutions], “Informatio et Scientia. Information Science Research” 
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2018, vol. 1, no 1 [online], available at: 

https://wow.umcs.pl/czasopisma/controller/Default/module/Ejournals/action/downloadConten

t/cid/77 I indicated and discussed in detail the selection criteria that should be followed when 

making a decision on the implementation of open source software in any activity. As a result, 

on the basis my articles in scientific and journalistic publications, as well as my own experience, 

I created a universal set of criteria that allow me to adjust it to a specific activity (commercial, 

non-commercial) in almost every field in which computer programs are used. These included: 

functionality, usability, design/interface, availability/distribution, documentation, licensing 

practice, source code, ease of personalization, ease of implementation, price/cost, reliability, 

capabilities, market intelligence, community/support, pedigree, program development model, 

error/benefit list, multi-platformity, interoperability, and modularity. 

The next publication, supplying this problem area, was a co-authored monograph: A. 

Dymmel, S.D. Kotuła, A. Znajomowski, Kultura czytelnicza i informacyjna – teoria i praktyka. 

Wybrane zagadnienia [Readership and information culture - theory and practice. Selected 

Issues], Lublin 2015, in which I prepared a part entitled: Kultura informacyjna. Internet i open 

source w działalności bibliotecznej (ze scenariuszami zajęć) [Information culture. Internet and 

open source in library activities (with class scenarios)]. Against the background of 

considerations concerning the nature of the Internet, including the World Wide Web, including 

the strategy of searching for information and content, I devoted it essentially to approximating 

the possibilities of using open source technology in the field of media and information 

education. For this purpose, I have developed examples of class scenarios using examples of: 

open source operating system, office suite, web browser, search engine, instant messenger, and 

email client. 

In 2017, a co-authored monograph was published: G. Gmiterek, S.D. Kotuła, Aplikacje 

mobilne nie tylko w bibliotece [Mobile applications not only in the library], Warsaw 2017. In 

addition to the preparation of Chapter I on the characteristics of research methodology, I was 

responsible for Chapter II, in which I undertook deliberations on the mobile nature of 

information, showing that the natural consequence of the development of communication in 

human civilization were mobile applications. As a result of research conducted in co-authored 

chapter IV, I presented selected mobile open source applications. It is worth mentioning that 

for this book, on 19 May 2017, the Publishing House of the Polish Librarians Association in 

the ACADEMIA competition during the Academic and Scientific Book Fair in Warsaw 

received the Rector of Warsaw University of Technology Award for academic publications in 

the field of technical and scientific sciences. 
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In my research on digital book culture, I began to focus on the beginnings of book 

culture, not only in the digital-network area, but also on the beginnings of book culture in 

general, trying to show the evolution, transition and transformation of books and cultural 

writing formations (Ewolucja kultury książki [The evolution of book culture], [in:] Czytelnicy – 

zasoby informacji i wiedzy. Tradycja i przemiany w czasach kultury cyfrowej [Readers - 

information and knowledge resources. Tradition and changes in the times of digital culture], 

ed. A. Dymmel, S.D. Kotuła, Lublin 2017, pp. 15-29). Thus, the third of my main areas of 

scientific interest, i.e. prehistoric beginnings of book and book culture, emerged – a rarely 

undertaken field of research within the framework of Polish bibliological and information 

science discourse. The result of this direction of scientific reflection was, first of all, an article: 

S.D. Kotuła, “Biblioteki” w paleolicie ["Libraries" in the Paleolithic], “Biblioteka” 2017, no 

21, pp. 7-20, whose aim was to demonstrate how knowledge and information were managed in 

the upper Palaeolithic and thus to indicate methods of collecting information and knowledge 

earlier than writing. As a result of the conducted analyses, I substantiated the thesis that in the 

upper Palaeolithic the role and function of the libraries were played by caves with rock 

paintings. The information carriers were paintings and symbols fixed on portable objects, as 

well as shapes preserved in various materials. And the carriers of these information carriers 

were cave walls, material objects of natural origin (e.g. stones, bones) and artefacts (e.g. clay 

objects). 

For my research on the prehistory books, I received a grant from the National Science 

Centre (2017/01/X/HS2/00758). The results of the research carried out within the framework 

of the planned project, as predicted, were published in the form of two scientific articles. In the 

first one (S.D. Kotuła, Prehistoria książki [Prehistory of the book], “Biblioteka” 2018, no 22, 

pp. 9-27), I presented the Palaeolithic beginnings of the history of books before the invention 

of writing system. Furthermore, I indicated the main categories of prehistoric forms of books. 

In addition, I also presented various examples of proto-books and the state of research on the 

prehistoric origins of books. The article was based on selected works by book historians, which 

allowed to include certain Palaeolithic objects into the group of prehistoric forms of books. 

Therefore, I presented the earliest stage of the development of forms of communication, 

standing at the beginning of the road which ended among others with the development of a 

book project sensu stricto.  

Whilst in the second article, published in English, in a scientific journal indexed in the 

Scopus database (S.D. Kotuła, Origins of the Book – Early Beginnings, “The International 



 

23 
 

Journal of the Book” 2019, vol. 17, is. 1. DOI: https://doi.org/10.18848/1447-

9516/CGP/v17i01/1-12), I have proved that some of the Palaeolithic cultural products from the 

Upper Palaeolithic period, which show similarities with books, can be classified as prehistoric 

forms of books. For this purpose, I used a functional (functional-bibliological) method, 

comparative method, and a desk research method. To mark these earliest prehistoric forms of 

books, I suggested the terms: pre-books or paleo-books or as a combined pre(paleo)-books. In 

the article, I also presented a model of prehistoric-bibliological communication circuit, i.e. a 

pre(paleo)-books circulation model. 

 

In the space of my scientific and research interests, there are also theoretical problems 

of bibliology and information science. In one of my works (S.D. Kotuła, Książkowatość jako 

propozycja terminologiczna i poznawczo-badawcza dla bibliologii [Bookness as a term 

proposed for use in developing bibliological knowledge and research], [in:] Książka i biblioteka 

w procesie komunikacji społecznej [Book and library in the process of social communication], 

ed. R. Aleksandrowicz, H. Rusińska-Giertych, Wrocław 2015, pp. 125-137), I developed a 

concept of bookness presented earlier in my doctoral dissertation. I characterized bookness by 

showing that it consists of a kind of triad: text organized in a proper way (printed), material 

(code form merged from paper cards) and the possibility of reading (sensational experience of 

such understood recorded text in the material considered in such a way). These categories, of 

course, imply the occurrence of further features, properties and attributes of books. 

Establishing, adopting and accepting a set of necessary and sufficient features allows for the 

consequent use of bookness, e.g. to determine whether different objects belong to a group of 

books, e.g. Palaeolithic products, digital objects. In the article: S.D. Kotuła, Metoda określenia 

przynależności obiektów cyfrowych do grupy książek [The method for determining the 

affiliation of digital objects to a group of books], “Praktyka i Teoria Informacji Naukowej i 

Technicznej” 2017, vol. XXV, no 3-4, pp. 14-22, I showed the use of the category of bookness 

in determining the influence of book culture (and its scope) on digital objects and space. The 

following books were used for the exemplification: virtual (visual), multimedia and 

convergence books, a website and any computer file that is not a carrier of a digital book form. 

The article indicated here also fits the problematics of digital book culture. 

In the next article (S.D. Kotuła, Pole badań bibliologii i informatologii – wybrane 

problem [Research field of bibliology and informatology - selected problems], “Przegląd 

Biblioteczny” 2018, z. 3, pp. 345-357), I presented, based on an analysis of Polish scientific 

literature, selected problems concerning the determination of research field(s) of bibliology and 
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information science. Therefore, I have shown that the subject matter of research in different 

discipline(s) rarely appears, and if it is already undertaken, it basically concerns the field(s) of 

research in information science. Moreover, there are no complementary works that would show 

the full repertoire of research fields within a specified period of time, as well as it is impossible 

and/or very difficult, based on the analysis of literature, to determine the fields of research in 

bibliology and information science. At the same time, the proliferation of these fields is 

noticeable. 

I also presented the results of preliminary research (S.D. Kotuła, Ograniczenie zbędnych 

kliknięć sposobem na oszczędność czasu [Limit unnecessary clicks as a way to save time], 

“Praktyka i Teoria Informacji Naukowej i Technicznej” 2017, vol. XXV, no 3-4, pp. 23-30), 

which allowed to support the thesis that it is possible to reduce wrong clicks made with a mouse 

connected to a personal computer during research work, which in turn translates into saving 

time. My research has shown that about 10% of clicks while working with the following tools: 

a web browser, a search engine or search engines, possibly special computer programs 

dedicated to specific tasks and a text editor/processor, can be performed unnecessarily, i.e. 

uneconomically from the point of view of the passage of time. 

In another of my publications, I also took up the issues of social networking and gossip 

information architecture (S.D. Kotuła, Przyczyny popularności internetowych serwisów 

społecznościowych i plotkarskich [Reasons for the popularity of online social networking and 

gossip services], “Media - Kultura - Komunikacja Społeczna” 2018, vol. 14, no 1, pp. 109-121) 

proving that their architecture was created on the basis of relational categories (on the basis of 

interpersonal relations “acquired” in the course of ontogenesis). In the case of the above 

mentioned services, one had to deal with relations with subjects and objects.  

 

Scientific grants 

From 18 October 2017 to 17 October 2018, I managed the Prehistoria książki 

2017/01/X/HS2/00758, grant awarded within the MINIATURA 1 competition which was 

financed by the National Science Centre. The aim of the research was to organize the prehistoric 

origins of the book phenomenon. The research covered the earliest beginnings in the 

development of a book, i.e. its prehistory, or more precisely the period preceding the appearance 

of writing and the media used to record it. In my opinion, proto-books (clay tablets, papyrus 

scrolls, etc.) did not appear out of nowhere, but were a next stage of evolution of means, forms, 

and methods of communication, but in this case, their creation was closely connected to the 

invention of writing. The prehistory of a book is a period of pre-written forms and methods of 
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communicating knowledge, transferring content, and recording information and data, thus 

before the birth of proto-books. At that time people used pre-written “symbols” and/or visual 

means. The walls of the caves had a function similar to that of today’s libraries, and the properly 

carved stones sometimes became mobile carriers of messages, content, and information. 

Analysing the available literature sources, I developed the current state of research in the 

indicated scope and prepared a synthetic overview devoted to the presentation of the earliest 

development stages of forms that over time led to the appearance of a printed codex book in the 

mass media landscape. The results were published in the form of an English-language article in 

a foreign journal with an international reach indexed in the Scopus database and an article in 

the Polish language in a journal included in the ministerial list B.  

 I was also a laureate of grants for young people (up to 35 years old) within the 

framework of funds for statutory research at the Faculty of Humanities, Maria Curie-

Skłodowska University. After my doctoral thesis I realized 2 such grants as a research project 

manager. The first one was the project: Open Source Technologies (2014). The subject of my 

research was open source technologies, namely the role and place of open source software in 

information processes taking place on the Internet. The aim was to develop and expand 

bibliological and information science knowledge in the field of open source. I took up this topic 

because there was no synthetic study on the family publishing market that would introduce open 

source issues in a clear and transparent way. The second project was called Knowledge 

Collection Methods (2015). The research focussed on methods of collecting knowledge from 

the period before the appearance of the writing systems, through the scriptographic and 

typographic era, to the digital era. The research objective was to show how the methods used 

to collect knowledge have changed over the centuries.  

 

Other 

After my doctorate I participated with papers in six scientific conferences, in two of 

these I also was the secretary for the conference. In addition, since 2018, I have been a member 

of the editorial staff for the scientific journal “Informatio et Scientia. Information Science 

Research”. I have also prepared reviews for the following scientific journals: “Acta 

Universitatis Lodziensis. Folia Librorum”, “Infotezy”, “Nowa Biblioteka”, “Przegląd 

Biblioteczny” and “Zagadnienia Informacji Naukowej”. Furthermore, I was an assistant 

promoter in the doctoral dissertation finished with the defence in 2018. In 2015 I received the 

Adam Łysakowski SBP Scientific Award for my book Wstęp do open source and for my  




